
EDITOR’S REPORT

A
s we get ready to close the book on 2010, I got 
to thinking about what an eventful year this has 
been and all the things that have happened in our 
industry. Th en I got to wondering about next year 

and what is going to happen in 2011. 
So we asked some of our industry experts — Jim Bar-

rett, Charlie Hall, Dean Chaloupka, Michael Geary and 
Lloyd Traven — for their insight into where they think 
the industry will be going in the coming months. We 
wanted them to look into their crystal ball and make their 
predictions on what may or may not happen in the next 
12 months.

All fi ve of them have very diff erent perspectives (from 
the academic to economic to business, all the way to the 
greenhouse), so I think you will fi nd their responses refl ec-
tive, thought provoking and even a bit provocative. 

One thing is clear, today’s consumers have changed their 
purchasing habits when it comes to fl oriculture products, 
and growers need to continue to learn as much as possible 
about those consumers.

You can fi nd their predictions on page 16 in “2011: 
What Lies Ahead.” 

What Do You Think?
After you have read that article, I’d like you 

to ask yourself the same questions we asked 
our industry experts.

Th e three questions are:
• How is the changing economy going to 

impact your business in 2011?
• What will you be doing diff erently in 

2011?
• What trends do you see taking place next 

year and beyond?
Once you have answered those questions, 

drop me a line at thodson@sgcmail.com and 
let me know what your answers are and where 
you think your business is headed in 2011. 

Next December, we can look at those answers 
and see how they played out during the year.

Happy holidays from everyone at GPN ! g

Tim Hodson, 

Editorial Director

What Lies 
Ahead for You 
in 2011?

One thing is clear, 

today’s consumers 

have changed their 

purchasing habits 

when it comes 

to fl oriculture 

products ...

(847) 391-1019 

thodson@sgcmail.com 

www.facebook.com/thodson1

www.twitter.com/gpnmag

gpn
GREENHOUSE PRODUCT NEWS

 EDITORIAL 
Editorial Offi ce 847.391.1019

Tim Hodson Editorial Director
thodson@sgcmail.com

Jasmina Radjevic Managing Editor
jradjevic@sgcmail.com

Pete Mihalek Retail Editor
pmihalek@sgcmail.com

Dan Soltis Graphic Designers
Kelsey Hiebert

Adam Terese Custom Media Manager
aterese@sgcmail.com

Jim Barrett Consulting Editor

ADVERTISING 
Sales Offi ce 847.391.1056

Bob Bellew Vice President,
bbellew@sgcmail.com Group Publisher

Amanda McAdam Integrated Media Consultant
amcadam@sgcmail.com

Kimberly Sammartino Integrated Media Consultant
ksammartino@sgcmail.com

Donna Aly Classifi ed Advertising Manager
daly@sgcmail.com

Jill Smith Sales & Marketing Associate 
jsmith@sgcmail.com

STAFF 
Circulation Offi ce  847.391.1042

Doug Riemer Director of Audience Development
driemer@sgcmail.com 

For list rental information, call John Ganis at 914.368.1024

Sandi Stevenson Director of Creative Services
sstevenson@sgcmail.com and Promotions

Michelle Pak Advertising Coordinator
mpak@sgcmail.com 

EDITORIAL ADVISORY BOARD 
 Deena Altman  Altman Specialty Plants

 Kurt Becker  Dramm Corporation

 Marshall Dirks Proven Winners

 Jim Faust Clemson University

 Bob Frye Plantation Perfect Plants

 Dave Edenfi eld Visions Group

 Paul Pilon Perennial Solutions Consulting

 Stan Pohmer Pohmer Consulting Group

 Rich Reilly Rough Brothers

 Jim Snyder Sustainability Services

 Roger Styer Styer’s Horticultural Consulting

 Lloyd Traven Peace Tree Farm

 Dianna Turner Ball Horticultural Co.

 

CORPORATE 
Karla A. Gillette Chairperson 

Edward Gillette President, CEO 

Ann O’Neill Senior Vice President 

David Shreiner Vice President, CFO 

Harry Urban Vice President, Events 

Diane Vojcanin Vice President, 

 Custom Publishing & Creative Services 

Joel Hughes Vice President, Information Technology 

Halbert S. Gillette Chairman Emeritus (1922-2003)

GPN accepts no responsibility or liability for the validity of information 
supplied by contributors, vendors, advertisers or advertising agencies.

SUBSCRIPTION INFORMATION

GPN (ISSN 1529-5524) is published monthly with an extra issue in De-
cember by Scranton Gillette Communications, 3030 W. Salt Creek Lane, 
Suite 201, Arlington Heights, IL 60005-5025. Subscription rates in the 
U.S. are $30 per year (Canada is $50 and all other countries are $60 
payable in U.S. currency). Reproduction of contents forbidden. Copyright 
2010. Periodical postage paid at Arlington Heights, IL and additional 
mailing offi ces.

Printed in the USA. Postmaster: Send address changes to Greenhouse 
Product News, 3030 W. Salt Creek Lane, Suite 201, Arlington Heights, IL 

60005-5025

6  |  gpn  |  DECEMBER 2010           

Will your company be ready to roll in 2011?


