EDITOR’S REPORT

Tim Hodson,
Editorial Director

What's in
Store for 2012
Spring Trials?

California Spring Trials has always served as the industry’s
launching pad for breeders to debut their latest and greatest
new varieties as well as new marketing programs and other
related products.

It’s always a fascinating trip when we head to California to see
what the industry has in store for growers and retailers and, ulti-
mately, consumers. This year we saw a wide array of new genetics
that are scheduled to hit the marketplace in the coming year.

In this issue, Jasmina Radjevic provides a comprehensive
recap (page 22) of the breeding breakthroughs and intriguing
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For many growers, the Spring Trials is a must-
attend event. But will the proposed changes
have an effect on attendance next year?

introductions that we saw this year and you may
want to grow in your greenhouse. Be sure to check
them out and let us know what you think.

Ch-ch-changes ahead?

The organizers of California Spring Trials are
scheduled to meet this month at OFA Short Course
in Columbus, Ohio, to discuss the dates as well as
the logistics for the 2012 event. As this issue went to
press, the proposed dates for Spring Trials "12 are
March 23 to March 31.

One of the proposals that was going to be dis-
cussed was that ALL Spring Trials attendees travel
in the same direction — starting in southern Cali-
fornia moving to the northern portion of the state.
The reason for this suggestion is so the exhibiting
companies could reduce the number of days they
would have to be open. The Spring Trials Steering
Committee said the reason for this proposal was
it “would lessen the financial burden borne by the
exhibitors, and would make the entire trip more
efficient” for attendees and exhibitors alike.

The proposal calls for exhibitors in the far
South to be open to attendees from March 23 to
March 27; companies presenting in the central
portion of the state would be open for business
March 25 to March 29; and March 27 to March 31
are the proposed dates of operation for companies
in northern California. This is a change from the
past when all exhibitors were open every day of
the week-long event.

I'm sure the conversation at the Short Course meeting will be
spirited as the Steering Committee and others discuss the pros
and cons of this proposal and other options for 2012.

Stay tuned to our e-newsletter, GPN Weekly, to find out what
the Committee decides.

Not receiving GPN Weekly? Then go to our website, www.
gpnmag.com, and click on the Newsletter button at the top of
the page to subscribe.

(847) 391-1019
thodson@sgcmail.com
www.facebook.com/thodson|
www.twitter.com/gpbnmag

8 | §pn | JULY 2011 | WWW.GPNMAG.COM

r 2008

GREENHOUSE PRODUCT NEWS

ﬂ 2O0a qf
8| =OOIE IS
‘ol oo

ot 2009 WikRER 2008
EDITORIAL
Editorial Office 847.391.1019
Tim Hodson Editorial Director
thodson@sgcmail.com
Jasmina Radjevic Managing Editor
Jradjevic@sgcmail.com
Pete Mihalek Retail Editor
pmihalek@sgcmail.com
Kelsey Hiebert Graphic Designer
khiebert@sgcmail.com
Adam Terese Director of Custom Media
aterese@sgcmail.com
Jim Barrett Consulting Editor
ADVERTISING
Sales Office 847.391.1056
Bob Bellew Vice President,
bbellew@sgcmail.com Group Publisher
Amanda McAdam Integrated Media Consultant
amcadam@sgcmail.com
Kimberly Sammartino Integrated Media Consultant
ksammartino@sgcmail.com
Donna Aly Classified Advertising Manager
daly@sgcmail.com
Jill Smith Sales & Marketing Associate
Jsmith@sgemail.com
STAFF
Circulation Office 847.391.1042
Doug Riemer Director of Audience Development
driemer@sgcmail.com

For list rental information, call John Ganis at 914.368.1024

Sandi Stevenson

Director of Creative Services

sstevenson@sgcemail.com and Promotions
Lynette Hennessy Advertising Coordinator
lhennessy@sgcmail.com

EDITORIAL ADVISORY BOARD

Deena Altman

Altman Specialty Plants

Kurt Becker Dramm Corporation

Marshall Dirks  Proven Winners

Jim Faust Clemson University

Bob Frye Plantation Perfect Plants

Dave Edenfield Visions Group

Paul Pilon Perennial Solutions Consulting
Stan Pohmer Pohmer Consulting Group
Rich Reilly Rough Brothers

Jim Snyder Sustainability Services

Roger Styer Styer’s Horticultural Consulting

Lloyd Traven
Dianna Turner

CORPORATE

Karla A. Gillette
Edward Gillette

Peace Tree Farm
Ball Horticultural Co.

Chairperson
President, CEO

Ann O’Neill Senior Vice President
David Shreiner Senior Vice President, CFO
Harry Urban Vice President, Events
Diane Vojcanin Vice President,

Custom Publishing & Creative Services
Joel Hughes Vice President, Information Technology

Halbert S. Gillette

Chairman Emeritus (1922-2003)

GPN accepts no responsibility or liability for the validity of information
supplied by contributors, vendors, advertisers or advertising agencies.

SUBSCRIPTION INFORMATION
GPN (ISSN 1529-5524) is published monthly with an extra issue in De-
cember by Scranton Gillette Communications, 3030 W. Salt Creek Lane,
g Suite 201, Arlington Heights, IL 60005-5025. Subscription rates in the
U.S. are $30 per year (Canada is $50 and all other countries are $60
payable in U.S. currency). Reproduction of contents forbidden. Copyright
2011. Periodical postage paid at Arlington Heights, IL and additional
mailing offices.

vf’BPA Printed in the USA. Postmaster: Send address changes to Greenhouse
Product News, 3030 W. Salt Creek Lane, Suite 201, Arlington Heights, IL
60005-5025



