
editor’s report

A
re you ready for the storm that is brewing out 
there among consumers?

Over the past few years, there has been a lot 
of talk about how Baby Boomers, the core gar-
dening customer of the past couple of decades, 

will not be buying as many plants as they have in the past and that 
Gen Y won’t be buying any plants at all!

Well, that really doesn’t appear to be the case. In fact, there  are 
rumblings out there for a very sunny forecast when it comes to 
market demographics and plant buying. 

At GPN’s Big Grower Executive Summit that took place in Feb-
ruary (see story on page 8), demographer Ken Gronbach told the 
growers in attendance that Gen Y consumers will be developing 
into the core demographic that growers need to be ready to serve. 
And there is no time like the present to prepare for the future.

Boomers are living longer than previous generations and they 
still want their plants. Yes, their gardening habits will change, but 
their desire for green goods lives on. But these generous Boomers 
also will be helping their Gen Y-ers enter the housing market for 
the first time. And with new houses, come plant purchases.

Generation Y is also the greenest generation — ever! They’ve 
grown up with “green.” There are more women in this demo-
graphic group too and they will be more ethnically diverse than 
previous generations.

The purchasing and gardening habits of this emerging group 
will be different than those of their parents but all of these demo-
graphic “shifts” will creates new opportunities for growers to reach 
out to this generation of consumers.

Check out  Gronbach’s book, The Age Curve, to gain some really 
valuable insight into how you can capitalize on this changing and 
evolving demographic.  

Do You Know an  
Industry Hero?

Do you know an individual who is truly 
making a lasting impression and a real difference 
in our industry? If you do, we want to hear about 
him or her because we are looking for nomina-
tions for our 2012 Hort Hero.

This is the third year GPN has recognized 
an individual for their contributions to the bet-
terment of the horticulture industry.  Our 2010 
and 2011 honorees were Ken Altman and the 
late Jack Williams.

If you know someone that is helping pave the 
way for the industry’s advancement, drop me a line at thodson@
sgcmail.com and let me know who you think should be GPN’s 
2012 Hort Hero. g

Tim Hodson,  
Editorial Director

There’s a Storm 
Brewing

(847) 391-1019 
thodson@sgcmail.com 
www.facebook.com/thodson1
www.twitter.com/gpnmag

gpn
greenhouse product news

editorial 
Editorial Office� 847.391.1019

Tim Hodson� Editorial Director
thodson@sgcmail.com

Jasmina Radjevic� Managing Editor
jradjevic@sgcmail.com

Pete Mihalek� Retail Editor
pmihalek@sgcmail.com

Kelsey Hiebert� Graphic Designer
khiebert@sgcmail.com 

Todd Loesch� Director of Custom Media
tloesch@sgcmail.com

Jim Barrett� Consulting Editor

advertising 
Sales Office� 847.391.1056

Bob Bellew� Vice President,
bbellew@sgcmail.com� Group Publisher

Amanda McAdam� Integrated Media Consultant
amcadam@sgcmail.com

Kimberly Sammartino� Integrated Media Consultant
ksammartino@sgcmail.com

Donna Aly� Classified Advertising Manager
daly@sgcmail.com

Jill Smith� Sales & Marketing Associate 
jsmith@sgcmail.com

staff 

Circulation Office � 847.391.1042

Doug Riemer� Director of Audience Development
driemer@sgcmail.com 

• For list rental information, call John Ganis at 914.368.1024

Sandi Stevenson� Director of Creative Services
sstevenson@sgcmail.com� and Promotions

Lynette Hennessy� Advertising Coordinator
lhennessy@sgcmail.com 

editorial advisory board 

Deena Altman 	 Altman Specialty Plants
Kurt Becker 	 Dramm Corporation
Marshall Dirks	 Proven Winners
Jim Faust		  Clemson University
Bob Frye		  Plantation Perfect Plants
Dave Edenfield	 Visions Group
Paul Pilon		  Perennial Solutions Consulting
Stan Pohmer	 Pohmer Consulting Group
Rich Reilly		  Rough Brothers
Jim Snyder		  Sustainability Services
Lloyd Traven	 Peace Tree Farm
Dianna Turner	 Ball Horticultural Co.
	

corporate 

Karla A. Gillette� Chairperson 
Edward Gillette� President, CEO 
Ann O’Neill� Senior Vice President 
David Shreiner� Senior Vice President, CFO 
Harry Urban� Vice President, Events 
Diane Vojcanin� Vice President, 
� Custom Publishing & Creative Services 
Joel Hughes	 Vice President, Information Technology 
Halbert S. Gillette� Chairman Emeritus (1922-2003)

GPN accepts no responsibility or liability for the validity of information 
supplied by contributors, vendors, advertisers or advertising agencies.

subscription information
GPN (ISSN 1529-5524) is published monthly with an extra issue in December 
by Scranton Gillette Communications, 3030 W. Salt Creek Lane, Suite 201, 
Arlington Heights, IL 60005-5025. Subscription rates in the U.S. are $30 per 
year (Canada is $50 and all other countries are $60 payable in U.S. currency). 
Reproduction of contents forbidden. Copyright 2012. Periodical postage paid 
at Arlington Heights, IL and additional mailing offices.

Printed in the USA. Postmaster: Send address changes to Greenhouse Product 
News, 3030 W. Salt Creek Lane, Suite 201, Arlington Heights, IL 60005-5025

6  |  gpn  |  APRIL 2012  |  www.gpnmag.com

Award Winner
2010


