
editor’s report

Tim Hodson,  
Editorial Director

Reaching the  
Summit

(847) 391-1019 
thodson@sgcmail.com 
www.facebook.com/thodson1
www.twitter.com/gpnmag

gpn
greenhouse product news

editorial 
Editorial Office 847.391.1019

Tim Hodson Editorial Director
thodson@sgcmail.com

Jasmina Radjevic Managing Editor
jradjevic@sgcmail.com

Pete Mihalek Retail Editor
pmihalek@sgcmail.com

Kelsey Hiebert Graphic Designer
khiebert@sgcmail.com 

Adam Terese Director of Custom Media
aterese@sgcmail.com

Jim Barrett Consulting Editor

advertising 
Sales Office 847.391.1056

Bob Bellew Vice President,
bbellew@sgcmail.com Group Publisher

Amanda McAdam Integrated Media Consultant
amcadam@sgcmail.com

Kimberly Sammartino Integrated Media Consultant
ksammartino@sgcmail.com

Donna Aly Classified Advertising Manager
daly@sgcmail.com

Jill Smith Sales & Marketing Associate 
jsmith@sgcmail.com

staff 
Circulation Office  847.391.1042

Doug Riemer Director of Audience Development
driemer@sgcmail.com 

For list rental information, call John Ganis at 914.368.1024

Sandi Stevenson Director of Creative Services
sstevenson@sgcmail.com and Promotions

Michelle Pak Advertising Coordinator
mpak@sgcmail.com 

editorial advisory board 
 Deena Altman  Altman Specialty Plants
 Kurt Becker  Dramm Corporation
 Marshall Dirks Proven Winners
 Jim Faust Clemson University
 Bob Frye Plantation Perfect Plants
 Dave Edenfield Visions Group
 Paul Pilon Perennial Solutions Consulting
 Stan Pohmer Pohmer Consulting Group
 Rich Reilly Rough Brothers
 Jim Snyder Sustainability Services
 Roger Styer Styer’s Horticultural Consulting
 Lloyd Traven Peace Tree Farm
 Dianna Turner Ball Horticultural Co.
 

corporate 
Karla A. Gillette Chairperson 
Edward Gillette President, CEO 
Ann O’Neill Senior Vice President 
David Shreiner Senior Vice President 
Harry Urban Vice President, Events 
Diane Vojcanin Vice President, 
 Custom Publishing & Creative Services 
Joel Hughes Vice President, Information Technology 
Halbert S. Gillette Chairman Emeritus (1922-2003)

GPN accepts no responsibility or liability for the validity of information 
supplied by contributors, vendors, advertisers or advertising agencies.

subscription information
GPN (ISSN 1529-5524) is published monthly with an extra issue in De-
cember by Scranton Gillette Communications, 3030 W. Salt Creek Lane, 
Suite 201, Arlington Heights, IL 60005-5025. Subscription rates in the 
U.S. are $30 per year (Canada is $50 and all other countries are $60 
payable in U.S. currency). Reproduction of contents forbidden. Copyright 
2011. Periodical postage paid at Arlington Heights, IL and additional 
mailing offices.

Printed in the USA. Postmaster: Send address changes to Greenhouse 
Product News, 3030 W. Salt Creek Lane, Suite 201, Arlington Heights, IL  

                        60005-5025

6  |  gpn  |  APRIL 2011   |  www.gpnmag.com       

D uring the last week of February, GPN along with our 
partners The Visions Group, hosted the fourth annual 
Big Grower Executive Summit (see story on page 9).

This year’s Executive Summit took place in Miami 
where 35 large growers from across the country came together for 
two days to gain insight into what is going on in today’s marketplace  
and learn about what they could do to add value to their individual 
businesses.

The Executive Summit is a one-of-a-kind event for 
growers. Each year GPN and The Visions Group put 
together this event to help large growers discover new 
perspectives on successfully operating in today’s chal-
lenging economy while understanding the needs and 
wants of the modern day consumer. 

This year, attendees had the chance to participate in a 
day-and-a-half of exclusive and informative educational 
sessions, observe a consumer focus group and take part 
in a comprehensive tour of Costa Farms!

The brain power and flower power that was in the 
Monte Carlo Room at the Miami Sofitel was amazing. 
The growers, the “faculty” presenters and the represen-
tatives from our sponsoring companies discussed the 
tough issues facing our industry and what they need do 

to succeed, and the conversations that took place during 
the breaks and during the social hours were incredible.

Among the topics addressed during the Summit were: 
the latest research on what today’s consumers want when 
it comes to flowers; innovative ways that growers can use 
social media; how to raise consumer awareness and con-
sumption of live goods; lessons learned from the produce 
industry; and what’s happening in Washington, D.C., 
and how it could impact the horticulture industry. There 

was also an in-depth on-site consumer focus group, mod-
erated by Kip Creel of the Standpoint Group, where 
growers heard directly from consumers on how they 
view green goods and what motivates their gardening 
purchases. 

To cap off the event, we got a behind-the-scenes 
tour of three different Costa Farms’ facilities and 
dinner in Costa’s beautiful (and huge) trials gar-
dens. A special thank you goes out to Maria Costa 
Smith and Joche Smith for their warm hospitality and  
fascinating insight into how and why their business works 
and is so successful.

If you’d like to see photos from the Big Grower Executive  
Summit please visit our Flicker page (www.flickr.com/
photos/lgr-and-gpn). g


